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“…challenging the established publishing paradigm…”

Publishing Proposal

Please begin by ticking any of the following statements that apply to you/your book:
· Will your book represent valuable educational content for students?

· Will the contents of your book be accessible to students in terms of language levels, depth and/or breadth?

· Will students be more likely to complete the unit successfully if they buy and read your textbook?

· Will students buy and read your textbook?

· Are you looking for a publisher who can market the book at a student-friendly price?

· Are you happy to work with an Australian textbook publisher who is challenging the established publishing paradigm?

	General Details

	Working title 
(and optional subtitle):
	

	Author 1*
&relevant qualifications:
	

	Affiliation:
	

	Dept, title, phone & email:
	

	Author 2* 
& relevant qualifications:
	

	Affiliation:
	

	Dept, title, phone & email:
	

	Author 3* 
& relevant qualifications:
	

	Affiliation:
	

	Dept, title, phone & email:
	


	General Details

	Author 4* 
&relevant qualifications:
	

	Affiliation:
	

	Dept, title, phone & email:
	

	Background notes 
where relevant:
	


* A clear photo (‘head shot’) and bio of each participating author will be required once contracts have been signed – for pre-promotional purposes.
	Textbook market

	What has prompted you as author(s) to propose this book?
	

	Why are you considering Tilde as your publisher? Are you talking with other publishers?
	

	What books are currently popular in this market?
What weaknesses or deficiencies are you aware of?
	


	Textbook market

	What textbook/
resource(s) do you currently use? e.g. own notes, competition book
	

	What makes your book unique over others 
in this market?
	

	Core market(s), 
including course name, unit and enrolments at authors’ institution(s)
	

	Other likely markets/units
	


	Other possible markets
	


	In numbers of units, how big is the main market 
for this book: 
- at your University? 
- in your State? 
- country-wide?
	

	How big is any additional market for this book?
	

	How many students do YOU have in Semester 1, Semester 2, trimesters and/or summer school?
	

	Textbook market

	Will you be recommending your own text, or is this decision controlled by others?
	

	What percentage of the market do you reasonably think your book will be able to capture? Please jot down some brief reasons (i.e. competition too entrenched, all books are out-of date, etc.).
	

	Key timeframes to consider for development schedule (e.g. subject usually taught 2nd semester)
	

	Other background information
(e.g. rework of 
previous edition)
	

	Suggested reviewers of the completed text:
	


	Proposed textbook development schedule

	Likely start time:
	

	Likely pace of chapter development (e.g. one chapter/author/month)
	

	Proposed completion date:
	


	Textbook contents, look & feel

	Likely page range:
	

	Target student 
retail price:
	

	Synopsis:
	* Return a draft table of contents with approximate page breakdown with this document. Where author development is split between chapters – include this detail.

	What types of pedagogy do you think would be beneficial and make the book unique?
(e.g. long/short case studies)
	

	Any design preferences (e.g. cover colour, 
trim size, images etc)
	* Include samples if known.

	What supplements are needed to support this book? Can you supply raw materials for these?
	* If you want PowerPoint slides as supplements, do you want the slides reflecting the structure of the book or additional content?


Once completed, email the completed document to publishingproposals@tup.net.au or fax it to: 1300 880 936.
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